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The Business of Art
by Jill Timm

A career as a Book Artist involves two different sets of tasks: making books and selling books.
Making the books is the fun, exciting part, but how does one sell enough books to be self-supporting?
I have found the largest single category of artist books buyers to be librarians in college, university, and public libraries. Not all libraries, but those who have an art collection, special collections,
rare book collections, or specific topic collections, and/or support art and book arts programs in their
curriculum. These are educated artist book buyers who understand what they are looking at, notice the
craftsmanship, and have a good sense of what works.
I discovered that I could sell to libraries almost 10 years ago, and now they are the source of
90% of my sales. And I make my living from my books.
Librarians like to meet the artist and hold the books. Every year I pick a section of the country
and travel from library to library to sell my books. I have developed a database of these book buyers
all over the United States and have a growing list of world-wide buyers. Traveling sales is hard work,
not always fun, requires a lot of time, and is costly. Typically I try to visit four libraries a day, five days a
week over a two-four week trip. They don’t all buy, but some buy a lot.
Most of these librarians belong to a professional organization called ARLIS (which is international). Three years ago I organized a artist book show to occur at the same time and in the same hotel
as the ARLIS conference. I created a beautiful four-color newsletter showcasing each of the book show
artists. This was inserted in the packet each
ARLIS attendee received. The newsletter
and book show were a great success. It was
suggested I do another newsletter in the fall
to remind all the attendees about the books
they saw.
And so the Artist Books News was
born. Now in is 3rd year it is mailed out free
twice a year to a database of almost 500
book buyers of libraries all over the world. It
showcases no more than 16 books so each
artist has a prime spot in the four pages.
This cost of the newsletter is shared
by the featured artists. They get their work
into the hands of real artist book appreciators and buyers, they build their name and
reputation in association with many recognized names. Starting with the Fall 08 issue
each artist will have a web presence with the
new Artist Book News web site. Please visit
www.mysticalplaces.com/abnews.html for all
the details.
While nothing beats visiting each librarian in person, the Artist Book News is
the second best way to enter the office of a
librarian and get noticed!

